
Saudi Arabia Bottled Water Market Size, Share &
Trends (2024-2029)

In today's world, where health and hygiene are paramount concerns, the bottled water
market has emerged as a significant player in the beverage industry. With the increasing
demand for safe and convenient drinking water, particularly in regions like Saudi Arabia, the
bottled water sector has witnessed remarkable growth and evolution. Let's delve into the
dynamics of the Bottled Water Market, analyze key trends, challenges, and opportunities,
and explore its future outlook.

Understanding the Saudi Arabian Bottled Water Market Landscape
The Bottled Water Market in Saudi Arabia is thriving, with a projected growth rate of 8.99%
from 2024 to 2029, according to recent market analysis. The market is segmented based on
type (still water and sparkling water), distribution channels (retail channels, home and office
delivery, foodservice), and packaging sizes, catering to diverse consumer preferences.

Saudi Arabian Bottled Water Market Size and Market Growth Rate
The Bottled water Sector is expected to reach USD 3.59 billion by 2029, growing at a
CAGR of 8.99%. Several factors are driving this growth, including high disposable income,
growing urbanization, and increasing demand for sparkling water. The tourism industry is
also a significant contributor to the Bottled Water market growth. Bottled water is preferred
by tourists due to concerns about the quality of tap water.

Saudi Arabian Bottled Water Market Trends

1. Rising Demand for Health and Hydration:
1. Statistic: The global bottled water market is projected to reach $3.59 billion

by 2029.



2. Trend: Increasing awareness about the importance of hydration for health
and wellness.

3. Analysis: Consumers are prioritizing healthier beverage options, leading to a
surge in demand for bottled water as a convenient and calorie-free choice.

2. Environmental Sustainability Concerns:
1. Statistic: 65% of consumers are more likely to purchase eco-friendly bottled

water brands.
2. Trend: Growing emphasis on sustainable packaging materials, such as

recycled PET and biodegradable plastics.
3. Analysis: Brands adopting sustainable practices can attract

environmentally-conscious consumers and differentiate themselves in a
competitive market.

3. Innovative Packaging and Product Offerings:
1. Statistic: Premium bottled water segment expected to grow at a CAGR of

7.8%.
2. Trend: Introduction of premium and functional waters, including flavored,

vitamin-enhanced, and alkaline water variants.
3. Analysis: Brands investing in product innovation and attractive packaging

designs can capture consumer interest and command premium pricing.
4. Convenience and On-the-Go Lifestyles:

1. Statistic: Convenience stores account for 42% of bottled water sales globally.
2. Trend: Shift towards smaller-sized bottles and on-the-go packaging formats

to cater to busy lifestyles.
3. Analysis: Brands focusing on convenient packaging options and accessibility

through multiple distribution channels can capitalize on evolving consumer
preferences.

5. Health and Safety Concerns:
1. Statistic: Bottled water consumption increased by 12% during the COVID-19

pandemic due to hygiene concerns.
2. Trend: Heightened focus on water quality, purity, and safety standards.
3. Analysis: Brands emphasizing rigorous quality control measures and

transparent sourcing practices can build trust and loyalty among consumers.
6. Emerging Markets and Urbanization:

1. Statistic: Middle East bottled water market expected to grow at a CAGR of
9.5%.

2. Trend: Increasing urbanization and disposable incomes driving demand in
emerging markets.

3. Analysis: Brands expanding into emerging markets need to adapt to local
tastes, preferences, and regulatory environments to capitalize on growth
opportunities.

These Bottled Water Market trends collectively shape the bottled water market, presenting
both challenges and opportunities for industry players.

Read More- Bottled Water Market: Trends, Challenges, Opportunities & Future Outlook

https://medium.com/@priyankapuri0018/bottled-water-bottled-water-market-trends-challenges-opportunities-future-outlook-e27ace90c9f7


Saudi Arabian Bottled Water Market Segmentation

The Saudi Arabian bottled water market Segmentation is segmented by type, distribution
channel, and packaging size. By type, the market is segmented into still water and sparkling
water. Still water is the leading segment. Based on distribution channels, the market is
segmented into retail channels, home and office delivery, and foodservice. The retail channel
segment is further divided into supermarkets/hypermarkets, convenience/grocery stores, and
other retail channels. The foodservice segment is expected to grow due to the increasing
number of tourists visiting Saudi Arabia. Finally, the market is segmented by Bottled water
packaging size, including less than 330 ml, 331 ml-500 ml, 501 ml-1000 ml, 1001 ml-2000
ml, 2001 ml-5000 ml, and more than 5001 ml. The Bottled water market size is expected to
reach USD 3.59 billion by 2029, growing at a CAGR of 8.99% during the forecast period
(2024-2029).

Saudi Arabian Bottled Water Market Major Players

In the dynamic landscape of the Bottled Water Industry, several key Bottled Water Market
Major Players stand out for their innovative products, market dominance, and contributions
to the sector's growth. Here's a look at some prominent players, along with their Bottled
Water market share and noteworthy developments:

1. Hana Food Industries Company (Hana Water)

● Products: Hana Water offers a diverse range of bottled water products, including still
water and flavored variants (estimated market share: leading position (around
15-20%)). Their portfolio caters to various consumer preferences, emphasizing purity
and quality.



● Innovation: Hana Water has invested in sustainable packaging solutions, introducing
eco-friendly bottles made from recycled materials. This initiative aligns with their
commitment to environmental responsibility and resonates with eco-conscious
consumers.

● Market Share:With a significant presence in the Saudi Arabian market, Hana Water
commands a notable share, bolstered by its reputation for reliability and product
excellence (estimated to be the leading player, with a market share around
15-20%).

2. Bin Zomah Group Trading & Mfg (Safa)

● Products: Safa specializes in premium bottled water offerings, targeting discerning
consumers seeking superior hydration options (estimated market share: respectable
share in the premium segment (around 9-12%)). Their product line includes still
water sourced from pristine natural springs, bottled at the source for freshness.

● Innovation: Safa has leveraged advanced filtration technologies to enhance the
purity and taste of their bottled water. By investing in state-of-the-art filtration
systems, they ensure that their products meet the highest quality standards.

● Market Share: Safa has carved a niche in the bottled water market, commanding a
respectable share with its focus on premium quality and premium positioning
(estimated to hold a respectable share within the premium segment, around
9-12%).

3. Health Water Bottling Co. (Nova Water)

● Products: Nova Water is renowned for its innovative flavored bottled water offerings,
catering to consumers seeking refreshing and health-conscious beverages
(estimated market share: steadily growing share (around 8-10%)). Their product
range includes a variety of fruit-infused waters, appealing to a diverse customer
base.

● Innovation: Nova Water has pioneered the introduction of functional bottled water,
incorporating vitamins, minerals, and electrolytes for added health benefits. This
innovative approach has resonated with health-conscious consumers seeking
hydration solutions with added nutritional value.

● Market Share: Nova Water has experienced steady growth in market share, driven
by its innovative product offerings and strategic marketing initiatives targeting
health-conscious consumers (estimated to have a steadily growing share, around
8-10%).

4. PepsiCo Inc.

● Products: As a global beverage giant, PepsiCo Inc. has a significant presence in the
bottled water segment with brands like Aquafina. Aquafina offers a range of purified
bottled water products, catering to mainstream consumer preferences.

● Innovation: PepsiCo continues to invest in packaging innovation, exploring options
such as lightweighting and recyclable materials to reduce environmental impact.



Additionally, they have introduced flavored and enhanced water variants to diversify
their product portfolio.

● Market Share:With its vast distribution network and brand recognition, PepsiCo
commands a substantial share of the bottled water market globally (specific Saudi
Arabian market share unavailable, but estimated to be substantial, likely exceeding
10%).

5. Aloyoun Water Factory Inc.

● Products: Aloyoun Water Factory Inc. offers a comprehensive range of bottled water
products, including still and sparkling variants in various sizes to meet consumer
demand (estimated market share: gaining traction (around 5-7%)).

● Innovation: Aloyoun Water Factory Inc. has focused on localized marketing
strategies, tailoring products and packaging to suit regional preferences and market
dynamics. This approach has enabled them to capture market share in specific
geographic regions.

● Market Share:While relatively newer compared to established players, Aloyoun
Water Factory Inc. has been gaining traction in the market, leveraging innovative
marketing tactics and product differentiation to carve out a niche (estimated to be a
growing player, around 5-7%).

Saudi Arabian Bottled Water Market: Challenges, Opportunities, and Future
Outlook

The Saudi Arabian bottled water market is expected to reach USD 3.59 billion by 2029,
growing at a CAGR of 8.99%. This growth is driven by several factors, but the market also
faces challenges and presents exciting opportunities in bottled water industry.

Challenges in Bottled Water Market

While the bottled water market presents lucrative opportunities for growth, it also faces
certain challenges. Issues such as environmental sustainability, plastic waste management,
and regulatory compliance pose significant hurdles for industry players. However, innovative
solutions, such as eco-friendly packaging and sustainable water sourcing practices, present
avenues for addressing these challenges in Bottled Water Market and enhancing market
sustainability.

● Environmental Concerns: A major challenge is the environmental impact of plastic
bottles. Consumer awareness about plastic pollution is rising, leading to pressure on
companies to adopt sustainable practices. The report estimates that around 20% of
bottled water ends up littered or landfilled.

● Water Scarcity: Saudi Arabia is a desert country with limited water resources. The
reliance on desalination for drinking water production is energy-intensive and can be
costly. This highlights the need for efficient water management practices within the
bottled water industry.

https://www.kenresearch.com/bottled-water-market?utm_source=Seo&utm_medium=seo&utm_campaign=Priyanka+Puri
https://www.kenresearch.com/blog/2021/05/global-bottled-water-market-research-report-ken-research/?utm_source=Seo&utm_medium=seo&utm_campaign=Priyanka+Puri


● Competition: The market is highly competitive with established local and global
players. Maintaining market share requires continuous innovation and effective brand
differentiation.

Opportunities in Bottled Water Industry

● Growing Demand: Factors like rising disposable income, urbanization, and
increasing health consciousness are expected to continue driving demand for bottled
water. The report suggests an increase in bottled water consumption in institutions
like hospitals, potentially reaching 10% of the market share by 2029.

● Premiumization: The demand for premium bottled water with unique features like
mineral fortification or functional benefits is expected to rise. This segment is
estimated to grow at a faster rate than the overall market, potentially reaching the
Bottled Water market share of 15% by 2029.

● Sustainable Packaging: The growing focus on sustainability presents an
opportunity for companies to develop eco-friendly packaging solutions. This could
involve using recycled materials, lightweight bottles, or refillable options. The market
for sustainable bottled water solutions is estimated to reach USD 1.5 billion globally
by 2027.

Bottled Water Future Outlook

The future of the Saudi Arabian bottled water market is expected to be driven by innovation
and sustainability. Companies that can develop eco-friendly packaging, source water
responsibly, and offer unique and healthy products are likely to be the most successful. The
Bottled Water Market Future Outlook is poised for continued growth and expansion. With
favorable market dynamics, increasing consumer demand, and evolving industry trends, the
market presents abundant opportunities for industry stakeholders. Strategic investments in
research, development, and marketing, coupled with a focus on sustainability and consumer
health, will be key drivers of future growth in the Bottled Water Industry. Here are some
additional facts to be consider for the Bottled Water Market future outlook:

● Investment in desalination: The Saudi Arabian government is investing heavily in
desalination plants to increase the availability of freshwater. This could benefit in the
growth of bottled water industry by providing a more secure source of raw materials.
The Saudi government plans to invest over $100 billion in desalination projects by
2030.

● Shift towards reusable packaging: There is a growing trend towards reusable
water bottles and refillable water systems. This could pose a challenge to the
traditional bottled water market, but it also presents an opportunity for companies to
develop innovative solutions in this area.

Conclusion
In conclusion, the Bottled Water Market in Saudi Arabia is a dynamic and thriving sector,
driven by factors such as health consciousness, tourism growth, and hygiene concerns.
While challenges exist, strategic initiatives and innovative solutions offer pathways to



sustained growth and market leadership. As the industry continues to evolve, staying
abreast of emerging trends and leveraging opportunities will be crucial for unlocking the full
potential of the Bottled Water Market.

Read More- Bottled water Unquenchable Thirst: Southeast Asia’s Bottled Water Boom
(USD 24.4 Billion & Growing)
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